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Vision Statement 
With Strategic Vision from the Board of Directors, 

performance excellence and innovation from the staff, and in 

a team effort with government and industry, the CVB will 

continue to emulate and exceed the industry’s highest 

professional standards and best practices in a spirit of 

leadership, candor, collaboration and effective 

communications. Through enhanced sales and service 

excellence for our clients and customers, and productive 

positive partnerships that inspire, involve and support our 

travel community and deliver a competitive destination 

marketing program, the City and its residents will benefit from 

greater performance successes. 

 

Mission Statement 
The Frisco Convention and Visitors Bureau is the official 

destination  marketing organization for the city, and is 

responsible for collaborative marketing efforts and promoting 

Frisco as the premier location for meetings, conventions, 

sports and tourism.  Increasing economic prosperity for Frisco, 

its residents and our marketing partners is what drives us. 

  

 

 



CVB Staff 

Marla Roe  Executive Director 

 

LaChelle Evans  Senior Sales Manager, Sports/State Assn 

 

Anna Blakeley  Sales Manager, Corporate/Nat’l Assn 

 

Maureen Gutierrez  Sales Manager, Religious, Educ, Gov’t 

 

Denise Stokes  PR/Communications Manager 

 

Lisa Bethea  Convention Services/Tourism Mgr 

 

Gwen Thomason  Sales & Convention Services Coordinator 

 

Vicki Blakely  Administrative  Assistant 



Peter Streit, Chair  Hotel Rep 
Gordon Barr, Vice Chair  Chamber Rep 
Jason Young, Secretary  Retail 
Bill Bretches   Hotel Rep 
Keith Britton   At-Large Rep 
Lara Hansen   Frisco Square/Downtn Rep 
Randy Burks   Restaurant Rep 
Tom Lewis   At-Large Rep 
Mark Frankenfeld  Sports Rep 
Veronica Birkenstock  Ex Officio 
Chuck Wright   Ex Officio 
Tony Felker   Ex Officio 

Board of Directors  



Why Tourism? 

•Total direct travel spending in Texas in 2012 was $65 

billion  

 

•568,000 jobs generated in Texas by travel  

 

•The DFW area is the #1 tourist Destination in Texas, 

bringing  in$19.7 billion in travel spending 

 

•Visitors to Frisco in 2012-13 totaled 4.98 million, with 

visitor spending estimated at $1.4 billion 

 

•Over  60% of this spending, or $867 million, is 

attributed to retail and dining  
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Hotel Rooms as of October 2013 

Full Service      631 

Limited Service         853  

Extended Stay           239 
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Occupancy (%) 
Year To Date   Running 12 Months 

2011 2012 2013   2011 2012 2013 

This Year 68.9 67.8 71.0   66.9 66.5 68.5 

Last Year 66.4 68.9 67.8   62.8 66.9 66.5 

Percent Change 3.8 -1.6 4.8   6.5 -0.6 2.9 

    

ADR 
Year To Date   Running 12 Months 

2011 2012 2013   2011 2012 2013 

This Year 121.66 121.40 123.57   119.14 119.93 122.50 

Last Year 111.95 121.66 121.40   111.23 119.14 119.93 

Percent Change 8.7 -0.2 1.8   7.1 0.7 2.1 

    

RevPAR 
Year To Date   Running 12 Months 

2011 2012 2013   2011 2012 2013 

This Year 83.82 82.27 87.76   79.73 79.80 83.85 

Last Year 74.29 83.82 82.27   69.88 79.73 79.80 

Percent Change 12.8 -1.9 6.7   14.1 0.1 5.1 

    

Revenue 
Year To Date   Running 12 Months 

2011 2012 2013   2011 2012 2013 

This Year 35,347,642 35,263,938 41,280,612   44,623,129 45,953,083 52,100,750 

Last Year 30,423,067 35,347,642 35,263,938   38,261,866 44,623,129 45,953,083 

Percent Change 16.2 -0.2 17.1   16.6 3.0 13.4 

As of September 2013 



Hotel Room Supply vs Demand for Hotel Rooms 
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Definite Room Night Bookings 

 

Sales staff at 31.8% over goal, and up 16% over FY12 
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Future Business 
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PR/Communications In-Kind Media Values 
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Summer Ultimate Giveaway Promo 



Summer Ultimate Giveaway Promo 



  

 

 

  

 

All Entries 

Promo I 

  FB Web 

Mike Modano 533 389 

RoughRiders 210 297 

PGA 213 287 

FC Dallas 197 241 

Promo II 

  FB Web 

IKEA 1,035 1,107 

Nordstrom 878 1,019 

Steakhouse 645 959 

Railroad 608 1020 

Promo I Total 1,153 1,214 

Promo II Total 3,166 4,105 

Grand Total 4,319 5,319 

Quick Stats 

•4,832 Unique visitors to promo pages 

•2,602 opted into our e-news 

•4.8 million impressions from Facebook ad campaign 

•Gained 1871 Facebook fans over summer, 45% increase 



Local Marketing Over Summer 

•Utility Bill Inserts 

•Bookmarks 

•Advertising 



iPhone Downloads 



Stonebriar District Banner Program 



•Department of the CVB 

•Direct Sports Sales 

•Sports Advertising and Marketing 

•Sponsorship Sales 

•Develop a Corp of Sports Volunteers 

FriscoIsSports.com  

972-292-5250 



FY13 Initiatives 
 

•Pursue office space with potential 

conversion of existing space into 

Visitor Information Center 

 

 

•Complete 2012/2013 Tourism 

Economic Impact Study, release 

date April 2013 

 

 

•Focus on USA Olympic Sports 

 

 

 

•Complete 3-5 year Strategic Plan 

 

 

Currently Scheduled 

to move 12/20/13 

Study Released July 

2013 

Hosted USA Gymnastics 

2013 Elite 

Championship 

And 2013 USA Ultimate 

Championships 

Completed December 

2012 

Results 



Strategic Plan Initiatives 

developed  for FY13 

 

•Strategic policies/processes review  

•Office leasing 

•CVB funding options 

•CVB performance reporting system 

•Collaborative issues begin 

•Implement new staffing plan expansion 

•Tourism Master Plan for Frisco 
 

  



Strategic Plan Initiatives 

developed  for FY14 

•Co-op stakeholder plan developed 

•Newsletter launched for stakeholders 

•New, expanded marketing initiatives 

•Planning for future permanent home 

for CVB/Visitor information center 

•Customer survey research initiated for 

meeting planners, travel writers and 

tour operators 



Sneak Peek of 2014 Official 

Visitors Guide cover….. 



QUE5TIC  • 

FRISCO Is 
FULL OF GREAT 

SHOPPING 

ART 
SPORTS 
DINING 
DAY SPAS 

GOLF 
HISTORY  
AWARD WINNING 

HOTELS 
FUN! 
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